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 This tows out boat
–new evidence!
 From little things
big things grow
 Showcasing new
exhibits
 Scrimshaw – an
ancient artform


Tom Tows Our Boat!
It has always been a wellknown fact that Old Tom
loved grabbing the
mooring lines on boats
and towing the boats
around – in the case of the
Davidson’s Whaling boats
he pulled along their boat
to get them to the whales
before other whalers to
ensure the lips and tongue
of the whale were duly
rewarded to the Killers of
Eden!
Our curator Jody White
found this amazing
footage on the net and
here is the link to let you
enjoy it too.
This video was filmed
from the Comox Marina
on Vancouver Island and
clearly shows a 27 year

old male Killer Whale
grabbing the anchor line of
a yacht and towing it
around before ramming
another boat.
It provides us with yet
more evidence of one of
the wonderful traits of our
favorite Killer Whale – Old
Tom.
https://geekologie.com/2
018/08/yikes-killerwhale-grabs-sailboats...
She then found another
article about an orca attack
which makes interesting
reading as it goes on to say
that it was a young orca
and another older one
shooed it away.
http://orcazine.com/in-thejaws-of-an-orca/

Illustration of Old Tom towing a
Davidson Whaling boat by artist
Ingrid Rudolph from the new book
“My Mate Old Tom” by author
Susie Sarah.

From Little Things Big Things Grow!

Find us on

Friends of EKWM have
come up with a brilliant
idea to bring more locals
into our museum.
This new promotional
campaign will give the
community an opportunity
to view EKWM plans for
expansion and new
exhibitions.
It was agreed to start with
inviting local sporting
groups to a morning tea
on the 6th of September.
Letters will be sent out to
Eden and district golf,
bowls, cricket, tennis,
netball and sailing clubs.
Our first “Guest
Experience” was hosted
by Trish Lamacraft who
provided a guided tour of
the museum for Natalie
Goodward from Cruise

Eden and the president of
P&O on Wednesday the
15th of August.
This has provided the
cruise ships with updated
information on our
exhibits and shown them
that the museum is
constantly evolving and
moving forward to provide
visitors with a unique
experience of Eden’s
history.

George Davidson with Old Tom

Above EKWM President Jack
Dickenson in front of the first building
before all our extensions and it gets a
spruce up below.
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Showcasing new exhibits
EKWM Curator Jody
White is constantly
updating displays and
showcasing new additions
to our collection.
She also brings items in
the collection out to show
the diversity of what we
have purchased or been
given as donations.
This upright case within
the Customs Doors of the
Davidson Gallery now
contains a new display of
scrimshaw.

The video footage next to
the case features JamesCumberland-Brown
(1934-2017) creating his
scrimshaw designs, taken
by Jan Freeman when she
was in Perth in 2015.
Some of the items in the
case include a baleen
hairbrush gifted to
EKWM by Mrs. M
Livingstone. A photo
nearby features George
Davidson, Allie Greig &
local shipping agent,

Carey Downton at Eden’s
wharf with a shipment of
baleen bound for Sydney.
Baleen are the comb like
plates found in
the top jaw of whales such
as humpback and southern
right whales. It acts as a
filter, capturing tiny prey
such as krill and plankton
as sea water is expelled
from the whale’s mouth.
Due to its flexible and
robust nature, baleen
became a preferable choice
in costume (such as corsets)
in the 1800s.

Scrimshaw – an Ancient Artform

This collection of objects from the
display case include a carved
whalebone cup and egg, a tool for
making scrimshaw, and circa 1846
scrimshaw.

Scrimshaw is the name
given to scrollwork,
engravings, and carvings
done in bone or ivory.
Typically it refers to the
handiwork created by
whalers. It is made from
the byproducts harvested
from marine mammals
and is most commonly
made out of bones and
teeth of sperm whales,
the baleen of other whales
and the tusks of walruses.
It takes the form of
elaborate engravings in
the form of pictures and
lettering on the surface of
the bone or tooth, with the
engraving highlighted
using a pigment, or in
some cases sculptures.
However the latter really
fall into the categories
of ivory carving, for all

carved teeth and tusks,
or bone carving. The making
of scrimshaw began on
whaling ships between 1745
and 1759 on the Pacific
Ocean, and survived until
the ban on commercial
whaling. The practice
survives as a hobby and as a
trade for commercial
artisans. A maker of
scrimshaw is known as
a scrimshander. The word
first appeared in print in the
early 19th century, but the
etymology is uncertain.
Scrimshaw essentially was a
leisure activity for whalers.
Because the work of
whaling was very dangerous
at the best of times, whalers
were unable to work at
night. This gave them a
great deal more free time

than other sailors. A lot of
scrimshaw was never signed
and a great many of the pieces
are anonymous. Early
scrimshaw was done with
crude sailing needles, and the
movement of the ship, as well
as the skill of the artist,
produced drawings of varying
levels of detail and artistry.
Originally, candle black, soot
or tobacco juice would have
been used to bring the etched
design into view. Also ink was
used that the sailors would
bring on before the
voyage. Now, the Endangered
Species Act and international
conventions restrict the harvest
and sale of ivory to try to
reverse the scarcity of ivorybearing animals – thus the
scrimshaw for sale in the
museum shop will be the last
seen for sale.

Winter Maintenance – a Job Well done
During the quieter months
curator Jody White, with
the help of her right hand
girl Stephanie Rawlings
have been cleaning and
repainting worn cases and
stands. Stephanie’s
grandson Ben helped out

with collection storage
projects during the school
holidays, moved floor tiles
and scrubbed the walls
leading through from
Davidson Gallery into the
stairwell, entrance into
children’s nook, Bowler
Gallery. These “behind the

scenes” jobs often go unnoticed. Our thanks to Jody,
Stephanie and Ben for
completing these thankless
tasks - without their
diligence our museum and
collection would suffer
considerably!
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There She Blows – Whales Galore.
Much of the content
you put in your
newsletter can be
used for your Web
site. Microsoft Word
offers a simple way
to convert your
newsletter to a Web
publication. So, when
you’re finished
writing your
newsletter, convert
it to a Web site and
post it.
First, determine the
audience of the
newsletter. This
could be anyone who
might benefit from
the information it
contains, for
example, employees

or people interested
in purchasing a
product or
requesting your
service.
You can compile a
mailing list from
business reply cards,
customer
information sheets,
Business cards
collected at trade
shows, or
membership lists. You
might consider
purchasing a mailing
list from a company.
If you explore the
Project Gallery, you
will find many
publications that

match the style of
your newsletter.
Next, establish how
much time and money
you can spend on
your newsletter.
These factors will
help determine how
frequently you
publish your
newsletter at least
quarterly so that it’s
considered a
consistent source
of information. Your
customers or
employees will look
forward to its
arrival.

Inside Story Headline
You can also
research articles or
find “filler” articles
by accessing the
World Wide Web. You
can write about a
variety of topics but
try to keep your
articles short.
Much of the content
you put in your
newsletter can also
be used for your Web
site. Microsoft Word
offers a simple way
to convert your
newsletter to a Web
publication. So, when
you’re finished
writing your
newsletter, convert
it to a Web site and
post it.

The subject matter
that appears in
newsletters is
virtually endless.
You can include
stories that focus
on current
technologies or
innovations in your
field.
You may also want to
note business or
economic trends, or
make predictions for
your customers or
clients.
If the newsletter is
distributed
internally, you might
comment upon new
procedures or
improvements to the
business. Sales

figures or earnings
will show how your
business is growing.
Some newsletters
include a column
that is updated every
issue, for instance,
an advice column, a
book review, a letter
from the president,
or an editorial. You
can also profile new
employees or top
customers or
vendors.
Selecting pictures
or graphics is an
important part of
adding content.

Back Page Story Headline

Coming Events:
Wednesdays
9.15am– southeast
abc radio featuring
sehgi weekly

In a few words, it
should accurately
represent the
contents of the
story and draw
readers into the
story. Develop the
headline before you
write the story. This
way, the headline
will help you keep
the story focused.

Examples of possible
headlines include
Product Wins
Industry Award, New
Product Can Save
You Time, Membership
Drive Exceeds Goals,
and New Office
Opens Near You.

promotional tool is
that you can reuse
content from other
marketing materials,
such as press
releases, market
studies.

One benefit of using
your newsletter as a

Continued Story Headline
While your main goal
of distributing a
newsletter might be
to sell your product
or service, the key to
a successful
newsletter is making

it useful to your
readers.
A great way to add
useful content to
this newsletter is to
develop and write

your own articles,
or include a
calendar of
upcoming events or a
special offer that
promotes a new
product.

Eden Killer Whale
Museum
PO Box 304 Eden NSW
2551
Phone:
02 64962094
Fax:
02 64962024
promo@killerwhalemuseum.com.au

We’re on the Web!

See us at:
www.killerwhalemuseum.com.au

Eden Killer Whale Museum
Schedule of Meetings:
Exec Panel Meeting
Curatorial Meeting
Friends Meeting

1pm 2nd Wednesday
1pm 1st Monday
9.30am 3rd Wednesday

Museum Library
Museum Library
museum Library

